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Herlina Wulandari. D1613031. PERAN PUBLIC RELATIONS DALAM 
KEGIATAN CUSTOMER RELATIONS DI KANTOR PUSAT PD. BPR 
BKK WONOGIRI. 
 Kuliah Kerja Media ini mengambil lokasi di Kantor Pusat PD. BPR BKK 
WONOGIRI dengan tujuan untuk memenuhi kewajiban, memberikan 
kesempatan, menumbuhkan kreativitas, dan meningkatkan daya public speaking 
di dunia kerja. Bagaimana peran public relations dalam kegiatan customer 
relations.  
 PD. BPR BKK WONOGIRI sebagai penyedia jasa pelayanan, berupaya 
meningkatkan kualitas Customer Relations dengan meningkatkan kegiatan-
kegiatan untuk menjaring konsumen baru, memperluas langganan, 
memperkenalkan produk ataupun mencari modal dan relasi. Sehingga 
meningkatkan pelayanan prima terhadap masyarakat.  
  Customer Relations dalam PD. BPR BKK WONOGIRI memiliki peranan 
yang penting dalam upaya menjalin hubungan yang baik antara perusahaan 
dengan pelanggan melalui Public Relations yaitu dengan membentuk good will 
dan kerjasama serta terciptanya hubungan yang harmonis antara perusahaan 




Kata kunci : Public Relations Dan Customer Relations  
ABSTRACT  
Herlina Wulandari. D1613031. THE ROLE OF PUBLIC RELATIONS IN THE 
ACTIVITY OF CUSTOMER AT THE CENTRAL OFFICE PD. BPR BKK 
WONOGIRI.  
 
In this “Kuliah kerja Media” takes place at central office of PD. BPR BKK 
WONOGIRI with the aim to fulfill the duty, to give chances, to gain a creativity, 
and to strengthen the public speaking in corporate world. How the role of public 
relations in the activity of customer relations. 
PD. BPR BKK WONOGIRI as the service providers, trying to improve 
the quality of customer relations by increasing the activities to attract the new 
customers, extending a subscription, to introduce products or find the capital and 
relationships. Thus, enhancing the excellent service toward the community. 
Customer Relations in PD. BPR BKK WONOGIRI have an important 
role in efforts to establish good relations between the company and costumers 
through Public Relations by forming good will and cooperation. Then, 
harmonious relationships between company and customers will be created.  
Keywords: Public Relations and Customer Relations 
 
 
